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Under the conditions of the prosperity of commodity economy and the 
development of more mature market economy, corporation, as the configuration of the 
economic resources, has become the most important market player in modern society. 
With the continuous expansion of corporations in size and the continuous enhancement 
of economic strength, a series of social problems begin to appear, such as, waste of 
resources, destruction of natural environment, disorder of market competition, lack of 
credit, etc. Therefore, the theory of social responsibility of corporation emerges. 
Subsequently, social responsibility of corporation has become a hot issue to be explored 
in theory and practice in many countries. Based on some foreign research results, some 
studies on social responsibility of corporations have abstained some achievements in 
China. But the exploration is just a start, and many aspects are still insufficient. There 
are some disciplinarians to explore social responsibility of corporation, but few from 
point of view of law, particularly, from commercial law. 
    This thesis explores social responsibility of corporation from the perspective of 
commercial law. It is divided into four parts: 
The first part is an overview of the general theory of social responsibility of 
corporation. It examines the origins of commercial law and the origin and development 
profiles of the theory of social responsibility of corporation, analyzes the concept and 
property of social responsibility of corporation, defines the social responsibility of 
corporation from the legal perspective; Emphasizes the need for the study on social 
responsibility of corporation from the perspective of commercial law. 
    The second part is the status, problems and analysis of social responsibility of 
corporation in China. Nowadays, social responsibility of corporation, in practical, 
legislative and judicial aspects, has made some progress. But there are still some 
disadvantages, particularly, deficiencies in the commercial legislation, which leads to 
the lack of standardized and binding for corporations to fulfill their social 
responsibilities. 
The third part is a foreign corporate social responsibility practice and 
enlightenment. Made a series of achievements in the practice of corporate social 
responsibility, the United States, Britain, Japan,With foreign countries in economic, 
political, and cultural aspects of different of our country and should therefore be on the 
















The fourth part provides some measures to improve China's system of social 
responsibility of corporation from the perspective of commercial law. There are three 
main areas. The first is to sound commercial legal norms. The second is to strengthen 
the commercial self-discipline. The last is to improve the commercial judicial referee. 
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第一章  公司社会责任概论 
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